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MI ESTO EKSKURSI JOSE GALI MYBAS
CULTURAL PHENOMENON AND POSSIBILITIES OF ITS CONVEYANCE DURING

EXCURSIONS

DI ANA SLONSK

JUDI TA STULPI

(mokslinis vadovas)

Giauli O k

Santrauka
Straipsnyje nagritj amos iXKXaa. givkesuadrio® ir vis
pali ki mas bei j o perteikimo ekskursijose ga
suformuoti savitN miesto DXaizdDZ atskbesbju
su gymi O giaulieli O |ikimais, isXXebmpabaig®d XKant I
pradgios Giauli O kultirinio gyvenimo rei¢gkin
ekskursijose gal i nbyibaeuss.i Bpuavsoi rii qakkKk ior tliai kwdrar
kuriuos suformavo inteligentij osiXatst.owaiadigri
mi esto kul timematserviialulnmaikul tiros pami nvkikloai
faktai; kar O gai sruobri @ gtl d kkiv gratvd leaii ,ai v iss lad
|l iudininkai. Pristatomos dvejO ekskursijO ob
Tyrimo rezultatai t uriir parpatkatriunsi praeri eknggmnN s i Rars:
pavel das GiaulXXosefGiaulAXd Xgvai.esuol iai i, ga
Sukaupta ekskursijO medgiaga gali biti naudc
(mokslé vi O) ekskursijoms.

AEUROGYMA KONKURENCI NI 8 PRANAGUMd TYRI MAS
VARTOTOJUI
Il NVESTI GATI ON OF COMPETI TI VE ADVANTAGES OF
VALUE FOR CONSUMERS
JELENA DENISOVA

Doc. | NGA I-NGEDDDQNIATI NTIAE |
(mokslina
Santrauka

Rinkoda os daka DZonas gali DYyt i konkurenci
kurie patenkina tiksliniO vartotoj O poreiki.
didesnii vertn vartotojams, passilydpmebauipans
ug konkurentus arba sutei kdamos di desnhn na
rinkodaros strategij N, rei kia atsigvel gti C
Pirmasis etapaslyrczd: kpaguiaedt &i @nkonkurent O
trT kumO, strategijO ir atsakomOjO vei ksmO Dz
rei kia pulti ir kuri O wteanigtk o npkau ri enndcirirjanss.s ,sAtretu
DZno n e | stipriN pozicijN rinkoje konkurentO

pranagumN.



Kai kurios DImonas, taip pat dalis strateg

trims anal i zas s8irimigtaipwvadsamonigpesn esri aelj iamfomi s st r at

Kad DmImond gal 4t O rengti efektyviN rinkoda
konkurentus. ] mona privalo nuol at os l ygint.i
par darveimOno programas su savo artimiausiais |
savo potencialius pranagumus ir trilkumus bei
gynybos vei ksmus prieg konkurentus.

Ar gal i k o n k u rvykdydamos| savo stratédjias, padiskti numatytus tikslus? Ta
priklauso nuo kiekvieno konkurento igtekliO
nustatyt. ki ekvieno konkurento pranagumus ir

Pirmiausia DImond matr® ismufrdmrkadi jplasa miredj 10
Tada DZnona i gsiaigkina konkurentO tikslus, s

Dagnai Dimon&ds DXertina savo konkurentO p
duomenimis, asmenine patirtimi, statgis duomenimis, ataskaitomis, parodomis ir nuogirdomis.
Rei kiamN informacijN galima gauti, atliekar
rinkodaros tyri mus. Giuo metu vis daugi au D&

veh K| os ef ekt ylygiavinidsi metodum lygindamos savo produktus ir procesus su

konkurent O arba kitO pramonds gakO Dmmoni O

vei ksminga priemond Dmonas konkurencingumui
| egkodama kumDurE)anﬁ)attUkl pabandyt. nust

apie jos neefektyvO versI N ar rinkas. Kai K 1
gami na kokybigkiausi us produktus, kai | aigditn
nuomoni O, pavyzdgiui . Avartotoj ai tei ki a
asortimentN, Apardavi mO personalas yra svarb
yra daug svarbesnés ug kaian Nfg,aliir ttusoi pmasd tneah
konkurentus Dmona gal.i nustatyt. konkurencir
didesnn vertn vartotojui. Todal konkurencini

problemidis sritys.

Tyrimo probleminis klausimasi k o ki € DZnonas konkurencini ai pr
kuriant vertn vartotojui?
Tyrimoobjektasi k onkur enci ni ai pranagumai kuriant ve
Tyrimotikslasi at skl ei sti DimondsOkbPh&kNekeiina®Ot pvanta
Tyrimo ugdaviniai
1. Patei kti konkurencini® pranagumO klrimo vy
2. At skl eisti vertas vartotojui ir konkurenc
3.1 gtirti EuroGym paslaugO koakumewnai notdoju
Tyrimo metodai:
9 Literatliros galtini O anali z3;
1 Anketavimas;
1 Semantinio diferencialo metodika;
9 Pirmini O duomenO sisteminimas ir apibe
f Lyginamoji analiza.

Pagrindinkainkgoedicaini ai pranagumai, vertas v



NAUJOS TURI ZMO | R VERSINDUSGRINIORAVEIAD®
PANAUDOJIMAS
NEW VISTA IN TOURISM AND BUSINESS USAGE OF HERITAGE INDUSTRY
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(Mokslinis vadovas)
Giauli O k

Santrauka

Pasaulis su galingais fabrikais ir dighis miestaiss t o k s, kokDZ ripgiamdea |
funkcionuoti magdaug prieg tris ¢gimtus metO.
pasieka ir kitas Europos valstybes bei J @in gt
jaunesna. Gi andien Lietuva negal. pasigirt.i
pavel do objektO, taliau, kaip ir kiekvienoj
br udcmpkllemaindra i ganabintoso&i aul DADaregi ono i n
gal i mybas turizmo srityje, kas neskatina ver

Straipsnio tikslas T DZ ar di nt i Giauli O regiono indust
panaudojami tazmo srityje.

Darbo ugdaviAmpi diragt i pavel do sampratN. 2)
turizmo kryptDZir D&Zardint.i jo reikgmn turi z
4) 1 gskirti pr amon ass Lpiaevted vdooj ea pisra u@ioasu loibQ erket ¢

Darboobjektasii ndustrini o paveldo turizmo obj ekt

Ragant strai psnbDZ buvo naudotasi ugsienio
UNESCO pateikiama informacija, naudojant abstrakaijost o d N i gs ki ri ami ina.i
industrinio paveldo turizmo bruogai, pasite
esantys industrinio paveldo objektai, tinkam

KOMPETENCI J0 | RAPGYVENDGNINIO VERSLE SVARBA
COMPETENCES AND SKILLS IN POPULATION TRADE IMPORTANCE

LAURA JURGAI "

K. KI GAI
(Mokslinis vadovas)

Giauli O k

Santrauka
Giomis dienomis yra | abai svarbi dar buot
darbuotojas waidadbZ Dmopast mDAukia klientus.
elgesio su klientais, jo kompetencijO ir kva
Problemd k ompet enci j O, DHyt O neformaliu mokym
Straipsnio tikslag nustatytiadministratoriaus kompeten j O i r DHIT dgi O s v

versle.
Darbo ugdaviniai:
1. Apgvélvatii fi kacijos ir kompetencijos sN
2. Jvardinti administratoriaus funkcij as
aptarnavimui.
3. Apgvel gti admiinmsjkerie reikatingi ajgyendininderste.g
Darboobjektas ad mi ni stratoriaus kompetencijos ir



Buvo apgvelgta |iteratira ir informacijos

kal ba. Atrenkant i nf ordmaadiN NDZeomidg ea domivmoi sntaru
svetainamis, straipsniais.

Giuolaikindje aplinkoje darbuotoj O kompet
daranli O DZakN organizacijos konkurencingun

siekdama konkurencingumo turatd ripintis dar

JAVAI NIl dACORNY BI GiAi POZI CI JOS RI NKOJE
TOMAS MIKALAUSKAS
Doc.dokt. |I-Mgdgl §do
(mokslinis vadovas)

Santrauka
Giandienindje infoumaasjosniggNsokeriyojpesht
vei kI N. Tai padar yt. dagniausi ai net 71wusiaurini e D
tai kinbDzZiki vienos ar keli O tikslini@dgruypi C
| abali |l engva, kadangi ti nkamai pasirinkt:i p

netinkamai pasirinkus ne tik, kad nebus gaunamas pelnas, bet dar ir bus patiriamas nuostolis.
Probleminis klausimasi k ai p g er iArCtoyr nBiaggfai npdzi ci j N rinkoj
Tyrimo objektas 1 produkto pozicionavimas.

Tyrimotikslasii ganal i zuot i produkto pozicijN rinkoj
Tyrimo ugdaviniai
1. At skl eisti konkurencinas padatiessir prod

2. 7 verjtaivnafi noir(h yp oBiigefi j N rinkoj e
3. Numatytij a v aA Ghoi r On ypoziBijogyrifikoje gerinimo galimybes.
Tyrimo metodai:

1. Literatiros galtini® anali z4;

2. Anketavimas,

3. Pirmini © duomen®O sisteminimas ir apibendr
4. Palyginimas.

LIETUVOS MITOLOGI NI 6 OBJEKTO APGVALGA TURI ZMO PL
REVIEW OF LITHUANIAN MYTHOLOGICAL OBJECTS IN THE ASPECT OF TOURISM
DEVELOPMENT

AUGRA MONTVYDAZ
J. VVEINHARDT
(mokslinis vadovas)

Giauli O k

Santrauka
Mitologija ir religija T tai seniausiais laikas susi f or mavusi os tika
gerokai pakitusi os, bet I gl i kusi os i ki gi O d
religijos taip pat, kaip ir senoji rel i giejl a C
kuriuos senosios tautos | aikydavo gventais I
Lietuvoje gausu iglikusiO tokiO vietoviO

gal o reikgmingi. Gi o,s kvuireiteo vidg | iakpii pii kit ogi @i



|l ankytoj O gausumu ir pritaikymu turizmui . G

DZ r auki ami DZ ekskursijO programas.
Tyrimo objektas:mi t ol ogi ni ai Il gtekl i ai
Tyrimotikslas:i ganal etzwwdag rhiitol oginius i gtekl i us
Tyrimo ugdaviniai:
1.1 gtirti ¢giandienos |ietuvi O pogilr DZ DZ mi
2. Sudaryti ekskursijos po Lietuvos mitol oc
Tyrimo problema:mi t ol ogi ni O Li etuvos ofbrpjestokad popu
Tyrimometodai:ank et avi mas, l ygi namoj i anali za, S
Tyrimo aktualumas: Gi uol ai ki ni o gmogaus gyvenime m
Retas lietuvis gal @t O DXardinti kel i astarkadt o
turizmo srities specialistai dar nesugebajo

AB AGI AULI Al 6 VI EGBULI O | GORI NAS I R VI DI |
ANALYSIS OF THE INNER AND OUTER HOTEL ENVIROINMENT

EGLA POGKA
J. VWVEINHARDT
(mokslinis vadwas)

Giauli O k
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Pastaruoju metu besikeilianti versl o apl
vei kI N. Jmonéas, suvokianlios esamN situaci j
kiekvieno kliento poreikius,pagl j uos tai kyti produktus, pasl
i gl ai kyti stiprius rygius.
Tyrimo problemai gkyl a norint nustatyti, kokia yr
norint, kad DInonds veiklsa ewykri O rs knlkarsd ¢piokiy | ii
Nagrinajama tema yra aktuali tuo, kad at]
prieg konkurentus: nustato teisingas verslo
gr asmes.
At l i kta andluioz & kyarda ABa ULAjGad aul i ai 0 vi egbut
kart N.
Tyrimo objektasi AB AGi aul i ai 6 viegbulio vidinéas i
Tyrimotikslasii ganal i zuoti AB AGiauliaio viegbul
Ty r i mavinaig d
1. aptarti DZmonas vidinius ir igorinius
2.1 ganalizuot. tiesioginius iIr netiesioc
aspektus;
3.iganalizuoti AB AGiauliaio viegbulio
Tyrimometodaiimo ks | ini O Iiteratliros galtini O, dc
|l ganalizavus AB AGiauliaio viegbulio apl
pranagumN prieg kitus Giauli O mie=tdrviyembul:
konferencina sal a. Gie veiksniai gal i pritr

efektyviai rinkodaros strategijai kurti.



Gl NL O DAL VEGI MO KELI AI'S SUTARTI ES V©
TYRI MAS LI ETUVOS AUKGLI AUSI O0® HFEVSEKDGPBA
THE INVESTIGATION OF VEHICULAR ROADS CONTRACT PROSECUTION LITIGATIONS
FOLLOWING THE SUPREME LITHUANIAN COURT
DEIVIDAS SALIAMORIS
ROLANDAS MEDGI I
(mokslinis vadovas
Gi aurdds Lietu

Santrauka

Besipleliant i r pbekybpst bret DEat uvoms pa
aktualus yra vegimo keliais sutar]|i O sudaryr
sudarinajant vegi mo sutartis tarp skirtingof(
reglameh uoti tei sds normas, kurios palengvintO i

Darbe atskleista kroviniO vegimo keliais
atsakomybas ug jos vykdymo pageidi mus taikynm
CMRkonvencij a, Lietuvos Aukgliausiojo Teismo ¢

Tyrimo probleminis klausimasi ar pagr D&dtos gi n]| O, kyl an|
vykdymo priegastys?

Tyrimo objektasi gi n| ai , kylantys ig vegimo kelia

Tyrimo tikslas i atskleist gi n| O, kylanl|li O dal vegi mo k
pagr D&t umN.

Tyrimo ugdavini ai

1. Pateikti priegastis ginl

2. I gsiaigkinti ginl O kylan

Tyrimo metodai:

1. Lyginamoji analiza;

2. Dokument O turi niiamadnaldi)zd (kontent

Pagrindinivaigi gnod iediiais sutartys, LAT pr

kylan]li O ig
dal vegi mo

sutarl i O vykdymo.
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(Mokslinis vadovas)
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Gi andi einnedvtairkaiLi etuvos kragtovaizdgio pu
el ementas. Kiekvienas dwviajrMsintuyrirasheogablbpoN
gi andi en, tas jau ni ekikdid td @ mese pzivsetl Wass, ykiat
neataugi nsi kaip i gkirsto migko ar nykstanl]i
vient odal, kad atsitokata, jog valstyba nepaj:
tarpu i gal 4t O i mtipakangtiir neopkriiofi | pri ag ream
Nl ygas ir parduoti dvar NklkamtNu &ieadl ygo ap a

N
|

s NI
blti savininko D&ipareigojimas prii mti |l anky



Si ekiant i gsaugot. svarbd Lietuvos DZaizd
kart oms kaip taut os savastiersest@urlkvmmuig,ar

pritai kymui turizmo infrastruktirai (konfere
pasl augoms, pritraukiant privalias investici
kul tTrilamiOOi gaw&i mN, tuo paliu pritaikant dv.
pajamO turinliO turistO, sudarant sNIlygas
Lietuvos, kaip aplankymui ipatgriaukgleirasniinmo.D4& o
Straipsnio tikslasi i ganal i zuot i dvar O, kaip kul t]
kultlTriniame turizme galimybes.
Darbo ugdaviniai:
1. Api bragti dvar O sampratN ir klasifikayv
2. Patei kti valstybas pogilrbDzDzZdvar O igs
3.1 gskirrG ipadvaaudoj i mo galimybes turizmo v
Darboobjekta Li et uvos kul tT ridwmraipavel do vertybéas
| nformacijos galtini O apgval ga: visa nau
mokslini O konferencij O sttrnaudgasiinierastu. Nauj ausi
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CULTURAL PHENOMENON AND POSSIBILITIES OF ITS CONVEYANCE DURING

EXCURSIONS
DI ANA SLONSEK
JUDI TA STULP
(adviser)
Summary

The heritage of public men and cultural workers of the 19#0th centus and the
possibilities of its conveyance during excursions are analysed in the article. The relevance of
subject is concerned with the efforts to form the distinctive image of the city, to reveal and show
shape of natural symbols, formed oveoad period of time, concerned with the destinies of notable
dwel |l ers of Giauliai . The main features of
cul tur al pecul iarities ofiiGmatetal recards ofctire: yhe faas| t
of life and activity of outstanding personalities; single buildings and city blocks left in the fires of war
the witnesses of cultural events were selected. Object passes and methodical recommendatior
presented in the article.

The esults of the research have practical value. After leading the prepared excursic
AThe Inheritance of the Counts Zubovs in Gia
of 19thit he Beginning of 20t h Cen trsionsimayhb@ offerdd te theu ¢
city dwellers. The material, cumulated for excursions, may be used for adult excursions and it is eas
adapt to childrends (schoolchildrends) excur

I NVESTI GATI ON OF COMPETI TI VE ADVANTAGES
ASPECT OF CREATING VALUE FOR CONSUMERS
Jelena Denisova
Il nga | dedgai na
(Advisor)
Summary

A survey of different Lithuanian and foreign scientific literature and periodical press is carrie

out in the final paper. Competitive surroundings and competiivantages, their significance for the
institution and peculiarities of creation are analysed. The research about the influence of valu
fulfilled in the empiric part. AEur oGymo adyv
map of valuableervices of competetive advantages for consumers, demographic index (sex and ag

provided there.

NEW VISTA IN TOURISM AND BUSINESS i USAGE OF HERITAGE INDUSTRY
Ernesta KI

K. Ki ga
(adviser)
Summary
The World with a big cities and mightglfricsit hat 6s how it | ooks t

has started three hundred years ago. First of all industrial development involved Great Britain and 1



all the other European countries and United States of America. The industry of BaltiasSpaety
younger than other West Europe countries. Today Lithuania and Latvia can not make a boast of ¢
special and value heritage indutry objects. However, the industry has some special and intere:
features here like in every other country.

The aim of this item is to estimate a possibility of the heritage industry usage in tourism. T
tasks of the work is to adduce a conception ofhtritage; to describleeritage tourism as a new trend
in tourism and to name its meaning in tourism indugtrynark the objects of the heritage industry in
Lithuania; to clear withindustrial heritageconception; to traverspractical usage opportunities of
industrial heritage in the region of Siauliai. The object of the work is indusotrial heritage. It wias us
scientific conferences articles, researches from foreign authors and information produced by UNES
while writing this item. The main conclusion of this work is that the industrial heritage can be ful
used in tourism.

COMPETENCES AND SKILLS IN POPULATION TRADE IMPORTANCE
Laura Jur i
K. Ki gea
(adviser)
Summary

In forward setting a hotels workers competence are very importantly, because the hc
administrator compose representation about hotel. Administratorscarstantly contact with
customers and they are most important company workers, because they are nearest that, from wh
be reliant on company existence, that are clients. Service administrators must have a assutance ¢
be trust in company. They must be competent, because the customers hope a professiondh servi
the first instancéhey have to know detailed and new information about hadets and services.

REVIEW OF LITHUANIAN MYTHOLOGICAL OBJECTS IN THE ASPECT OF TOURISM

DEVELOPMENT
Augra Mont
Jolita Vveinhardt
(adviser)
Summary

Lithuanian mythological objects and their employment in tourism are reviewed in article. Tt
main djective of the article: to analyse Lithuanian mythological resources. Aiming at making &
exhaustive analysis of the objects the following goals of the article have been raised: to present
essence of mythology; to review mythological resources;/east ai n t odayds vVvi e\
towards mythology and mythological objects; to make an excursion route to Lithuanian mythologi
places.

The following research methods have been used in the article: survey, comparative analy
observation. Thewsvey was conducted using the method of random sampling.

Preparing the article there was made an excursion rout to Lithuanian mythological places.
results of the survey showed that visiting mythological places in Lithuania is not a popular sphere
tourism. Lithuanian people know little about different mythological, legendary terrains; however th
would willingly visit the places during excursions.


res://\\ld1063.dll/type=1_word=constantly
res://\\ld1063.dll/type=1_word=in%20the%20first%20instance
res://\\ld1063.dll/type=1_word=in%20the%20first%20instance
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Referring to the results of the thesis it is possible to suggest the enterprises working in tour
sphere organizing excursions to different mythological Lithuanian places.

ANALYSIS OF THE INNER AND OUTER HOTEL ENVIROINMENT
Egla Pog
Jolita Vveinhardt
(adviser)

Summary

In the article the influence of the inner and outer environment of limited compa i Gi a u |
analyzed. The subject of the research is the inner and outer environment of the limited comp
iGi auliai 0. The goal of the research is to
environment factors. The objects of the reskea

1. to discuss the inner and outer environment factors on the theoretic basis.
2.to analyse the direct and indirect fact
3.to analyse the factors of inner environ

The resultof the research showed that the hotel has some competitive advantages compare
the other town hotels and can attract more customers, but there should be more time to spend o
development of the market strategy. During the research, the biggelnmsab the environment of
the hotel that should be solved were found out.

The results of the research are possible to use as a basis for writing academic research w
and working over the topic of the research of the environment influence.

THE INVESTIGATION OF VEHICULAR ROADS CONTRACT PROSECUTION
LITIGATIONS FOLLOWING THE SUPREME LITHUANIAN COURT
DeividasSaliamoris
RolandasMe d g i T n
(Advison
Summary

This final paper reports on the legal regulations of international cargo carriage byThads
focus is placed on the 1956 Geneva Convention on the Contract for the International Carriage
Goods by Roads (hereinafter referred to as the CMR Convention), which is one of the most import
international documents in transport law. The cond&tiai application of CMR convention are
examined as well as the order of contract formation according to this convention, its features, &
differences from the contract for forwarding. Legal subjects of the carriage are discussed here al
with the essereof bill of lading and other crucial issues related to the CMR Convention. A separat
discussion is dedicated to the imperative provisions of the CMR convention and their application
the court practice. This final paper represents Lithuanian natianal &nd their application in the
court practice.



NEW FACILITIES OF TOURISM AND TRADE i LAND PRACTICE
Renata Ge
K. Ki ga
(adviser)
Summary

Market ecmomical conditions culture heritage, especially architecture heritage is substanti
economichforce. It is not just materiatultural evolutionary heritage, but it is economical reservoir
and fortune nowadays and in the future.

Land heritage, how fortune, has cultural, historical, artistically, ecological, and also economic
worth and market sydct lineaments. For this hxge needs broadminded regabside firstly how to
the state resettlement structure component to the market subject.

So that we can keep and plug into the st
should have teitorial planned solutions.



